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MARKETING  

1. COURSE/MODULE SHEET 
Faculty Economic engineering and business 

Department Economic theory and Marketing 

Cycle of studies Undergraduate studies, Cycle 1 

Study Program 0413.1 Business Administration 

Year of study 
Semester 

Evaluation 

Type 

Formative 

category 

Optionality 

category 

 ECTS 

Credits 

 

I 

 

II 

 

E  

F – 

fundamental 

course unit 

O - 

compulsory 

course unit 

4 

  

2.Total Estimated Time 

Total hours in 

the curriculum 

 

Of which: 

Lecture hours  Individual work  

Course 
Laboratory

/seminar 

Year 

project 
Theoretical study  

Practical 

preparation  

120 30 30 - 60 - 

120 12 12 - 96 - 

       

3. Prerequisites for Course Access 

According to the 

curriculum: 
Economic Mathematics, Economic Theory 

 

According to 

competencies: 
Awareness of economic theory methods and application of mathematical 

calculation procedures 

 
4. Educational Process Conditions 

Lectures: 

 

To present theoretical material in the lecture hall, a projector and a computer are 

required. Student tardiness and phone conversations during the lecture are not tolerated 

Laboratory/Semin

ar: 
Active dialogue between the instructor and students to reinforce material taught in 

lectures and studied independently. 

 

5. Specific Competencies Acquired 

Professional 

competencies  

CP 1. Use of concepts, principles, methods, and techniques specific to marketing research 

• C1.1. In-depth knowledge of concepts, principles, methods, and techniques 

specific to marketing research 

• C1.2. Assimilation of concepts, principles, methods, and techniques specific to 

marketing research 

• C1.3. Application of concepts, principles, methods, and techniques specific to 

marketing research 

• C1.4. Comparative approach and valorization of marketing research techniques 

• C1.5. Designing a marketing research project 

CP 2. Analysis of the internal and external marketing environment of a company 

• C2.1. Knowledge of basic concepts and description of marketing environment 

components 

• C2.2. Explanation and interpretation of marketing environment research methods 

• C2.3. Identification and evaluation of influencing factors on business activity 

• C2.4. Application of methods to study a company's marketing environment 

• C2.5. Conducting a marketing environment study 

CP 4. Development of marketing policies and strategies 

• C4.1. Definition and explanation of marketing policies and strategies 
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• C4.2. Identification and description of marketing submix policies 

• C4.3. Analysis and use of information in marketing decision-making 

• C4.4. Application of marketing principles and techniques in decision-making 

• C4.5. Development of the marketing mix 

CP 5. Organization and management of logistics activities 

• C5.1. Knowledge of main issues, theoretical concepts, and practical solutions in 

logistics 

• C5.2. Assimilation of logistics research concepts, principles, and methods 

• C5.3. Application of logistics-specific concepts, principles, and techniques 

• C5.4. Comparative approach to logistics activity techniques 

• C5.5. Design of a logistics process organization program 

 

 

6. Course/Module Objectives 

General Objective: 

 

Understanding the basic principles of organizing and operating marketing activities 

within a company. 

 

Specific Objectives: 

 

Understanding the role and functions of marketing in the economic discipline system. 

Learning and understanding basic concepts, forms of organization, and evolution of 

marketing activity in companies. 

 

 

7. Course/Module Content 
Lecture Topics 

 

Contact Hours  

(Full-time)  (Part-time)  

Topic  

T1. Marketing concept and its functions in the market economy  2 1 

T2. The company's marketing environment  4 1 

T3. Market from a marketing perspective  4 2 

T4. Marketing research   4 1 

T5. Consumer behavior analysis  4 1 

T6. Product policy in the marketing mix  4 2 

T7. Pricing policy  2 1 

T8. Distribution policy  2 1 

T9. Promotion policy  2 1 

T10. Marketing activity planning  2 1 

Total Lectures:  30 12 

Seminar Topics 

 

Contact Hours  

(Full-time)  (Part-time)  

Topic  

T1. Marketing concept and its functions in the market economy  2 1 

T2. The company's marketing environment  4 1 

T3. Market from a marketing perspective  4 2 

T4. Marketing research   4 1 

T5. Consumer behavior analysis  4 1 

T6. Product policy in the marketing mix  4 2 

T7. Pricing policy  2 1 

T8. Distribution policy  2 1 

T9. Promotion policy  2 1 

T10. Marketing activity planning  2 1 

Total Lectures:  30 12 
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 9. Assessment 

Evaluation Type  
Periodic  

Current  
Individual 

Work  
Final Exam  EP 1 EP 2 

Full-time 15% 15% 15% 15% 40% 

Part -time   25%  25% 50% 

Minimum Performance Standard: 

 

Attendance and active participation in lectures and seminars 

Minimum grade of "5" for each assessment 

Minimum grade of "5" in current evaluation and individual work 

Demonstration of knowledge of specific course objectives in the final exam 
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